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Abstract:

Social Media (SM) has become one of the most prominent means capable
of communicating its content to a large number of beneficiaries. Generally, SM
has a wide scope to enter the world of business institutions and the institutions
organizing entertainment events in particular. The development of technology,
represented by the internet communication network and the other material re-
quirements, has made it a fertile and spacious ground for interaction, and influ-
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ences the tendencies and desires of the target audience. The importance of the re-
search stems from the fact that it aims to; promote interest and dependence on the
effectiveness of social media in the demand process, increase interest in various
entertainment activities, and clarify the most prominent of those means used by
the organizers of the event. It also aims to clarify the extent to which those in
charge of these institutions realize the importance of activating and focusing on
various social media to increase the volume of demand for services entertainment
provided to the targeted sectors. Accordingly, the research adopted a methodology
that included the objectives and concepts related to the reality of social media. To
achieve this, several basic assumptions were formulated in order to measure the
relationship between the various means and tools of social communication and the
nature and quality of services offered by institutions to their customers. This re-
search will help workers in these institutions to understand and compare between
these means, thus determine the best effect in proportion to the nature of work in
the entertainment sector in the Kingdom of Saudi Arabia. Through the various
data, the researcher reached some results, which may be useful in the field of stim-
ulating the demand for recreational activities.
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Tourism, leisure and sports
Total Entertainment Activities by Region, 2019 A.D #2019 L) Ll Rl cumy il ae el
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% sl o
of Change %
Region

Al-Riyadh 17,017,518

Makkah Al-Mokarramah 41 136 3 8,067,778 1,083 174 11,379,363 2,482 180 s S 88
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Archeological, historical and
torical site

Visitor permits 5 5 5
6660 121 1829 1 406636 18 2013
T468 134 2625 1 622449 20 2014
7602 149 1865 1 642394 21 2015
8043 170 1130 1 596655 22 2016
8209 173 706 1 568760 20 2017
178020 8499 303162 195 3308 4 1083099 33 2018
2019

Source: Saudi Commission for Tourism & National Heritage e e ]
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